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The University of King’s College Announces the Launch of King’s Experiential Learning Program (KELP) 

 
 
Halifax |The University of King’s College is pleased to announce the launch of King’s new Experiential 
Learning Program (KELP) with a $100,000 donation from RBC Foundation. Beginning this fall, KELP is a 
comprehensive strategy to enhance work-integrated learning opportunities for humanities and 
journalism students and promote the value that a liberal arts education brings to the 21st century 
workforce.   
 
Through funded work experience and co-curricular programming, KELP will provide over 100 students 
with a foundation of transferable skills, the opportunity to build professional networks, and provide 
insight into new career paths. Students will benefit from the creation of new employment opportunities 
on and off campus, through new partnerships with organizations and businesses. This is particularly 
important for journalism, where practitioners play a crucial role in reconciliation with Indigenous 
peoples and Black Canadians. 
 
“Our School of Journalism has always been a leader in experiential learning,” says William Lahey, 
President and Vice-Chancellor of King’s. “KELP will allow us to extend that leadership by creating more 
work-integrated learning opportunities for our students, building on the experiential approach we have 
always taken to teaching the humanities. It will also enable us to build alliances with Black and 
Indigenous businesses and organizations.”  
 
While work-integrated learning opportunities have long been standard fare in the applied sciences and 
professional schools including journalism, this tradition is less developed in the arts. With this support 
from RBC Foundation, KELP will lay the groundwork to establish a culture of pedagogical-professional 
collaboration at King’s, motivated by the belief that skills developed through studying the humanities 
are more crucial than ever as more and more tasks become automated through artificial intelligence and 
smart machines.  
 
“Until very recently, university-level liberal arts programs have experienced declining enrolment—
something often attributed to a misperception that humanities students graduate with skills that don’t 
translate to the workforce,” says Vinita Savani, Regional President, RBC, Atlantic Canada. “In reality, our 
research shows that skills acquired through a liberal arts education, like critical thinking, social 
perception and creativity, are all vital in preparing youth for the future of work. This program will 
provide immense benefit to students, to King’s and to the wider community as a whole.” 
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About the University of King’s College  
Established in 1789, King's College is Canada's oldest chartered university and is associated with 
Dalhousie University. A small and extraordinarily lively academic community located in Halifax,  
(Kjipuktuk) Nova Scotia, King's is known nationally and internationally for its highly acclaimed 
interdisciplinary programs in the humanities, including its renowned Foundation Year Program, its 
professional programs in journalism and its fine arts program in creative writing. 
  
For more information please contact: 
Elizabeth Grant, Associate Director, Communications, University of King’s College 
Elizabeth.grant@ukings.ca  
 
About RBC 
Royal Bank of Canada is a global financial institution with a purpose-driven, principles-led approach to 
delivering leading performance. Our success comes from the 88,000+ employees who leverage their 
imaginations and insights to bring our vision, values and strategy to life so we can help our clients thrive 
and communities prosper. As Canada’s biggest bank, and one of the largest in the world based on 
market capitalization, we have a diversified business model with a focus on innovation and providing 
exceptional experiences to our 17 million clients in Canada, the U.S. and 27 other countries. Learn more 
at rbc.com. 
  
We are proud to support a broad range of community initiatives through donations, community 
investments and employee volunteer activities. See how at rbc.com/community-social-impact. 
 
Lori Smith 
Regional Director, Marketing, Communications and Corporate Citizenship, RBC 
Lori.smith@rbc.com 
902 483 3317 
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